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• Advertising Mediums 
• Agents 
• Balance of Trade 
• Better Bureau Business 
• Classification for Consumer 

Goods 
• Communication Model 
• Contract Law 
• Differentiated Marketing 
• Distribution Channels 
• E-Commerce 
• Federal Trade Commission 
• GDP 
• Government Regulations and 

Restrictions 
• Handling Business Risks 
• Law of Diminishing Returns 
• Leading Cause of New-Product 

Failures 
• Marketing Concept 
• Marketing Tactics 
• Medium 
• Methods of Distribution 
• Methods of International 

Business 
• Methods of Pricing 

• Methods of Promotion 
• Methods of Setting An 

Advertising Budget 
• Patent 
• Personal Selling 
• Primary Data Collection 
• Producer 
• Product Life Cycle 
• Product Mix 
• Specialty Products 
• Stages of New Product 

Development 
• Trial Close 
• Types of Business Ethics 
• Types of Business Orientation 
• Types of Business Orientation 
• Types of Channels 
• Types of Data 
• Types of Intermediaries 
• Types of Liability 
• Types of Pricing Methods 
• Types of Promotional Methods 
• Types of Research 
• Types of Retail Businesses 
• Types of Risks 

 


